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Syndigo traces its origins to 1973 and has expanded organically and through acquisitions including Riversand, Content
Analytics, Shotfarm, 1WorldSync, PowerReviews and Taggstar, creating a business enterprise valued at over $3.5 billion,
backed by Summit Partners, TJC and Battery Ventures. It has built up a strong customer base, and serves 18,000 corporate
customers. Syndigo powers 90% of the top 20 US retailers.

Syndigo is headquartered in Chicago, lllinois, USA.
Visit their website: www.syndigo.com

Syndigo's Global Presence & Financial Strength

Annual revenue Countries with customers Employees Corporate enterprises

Syndigo operates in the product information management, master data management and content syndication markets.
Customers include Unilever, Bayer, Kroger, Stanley Black & Decker, Walmart, Costco, Reebok and Boden.

Syndigo provides a broad product platform combining multi-domain MDM with digital shelf analytics and a large product
syndication network. Syndigo connects more than 15,000 brands with over 3,500 retailers through its two-sided commerce
network. The company has deep experience in the retail and CPG sectors, and has emerging capability around Al
commerce syndication and agentic product experience management. Its extensive product content syndication capabilities
are an important differentiator against its competitors, as is its ability to monitor product content after it is published with
its digital shelf analytics. Syndigo provides native syndication to thousands of actively maintained retailers and distributors
out of the box.

Syndigo distributes product
information, images and
content to retailers,
distributors and
marketplaces in the format
that each requires.

Centralises product
information and digital
assets, and has hierarchy
management, workflows,
validation, enrichment and
governance, along with data
modelling.

www.informationdifference.com

Monitors what happens
after content is published. It
tracks availability, pricing,
shelf position, ratings,
content accuracy and
competitor performance.

Syndigo consolidates,
matches, cleanses and
governs data to create
golden records across
product, customer, supplier
and location domains.
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Syndigo provides a cloud-native, multi-domain master data
management platform that underpins its broader product
experience and commerce-data capabilities. The “Product
Experience Cloud” unifies product information
management, product experience management and global
data syndication network publishing. Syndigo's distribution
layer is a large syndication network, with pre-built
connectors to thousands of retailers and distributors,
rather than relying on generic APls. Embedded task
automation is provided by its GoPilots provides embedded

Syndigo’s Synapse product is an agentic product
experience platform that runs natively on top of multi-
domain MDM, and is an unusually early product in its field.
SynapseGo is a natural language interface on top of
Synapse, which allows business users to launch, monitor,
and approve agentic workflows conversationally. That this
is based on unified and governed data is a key
differentiator. Syndigo also acquired Taggstar, an Al-
powered conversion rate optimisation and messaging

Al-assisted automation for product-content and data-

platform for e-commerce retailers. This fits with its general
management tasks.

positioning around e-commerce. Syndigo also has
advanced rich media capabilities.

In PIM and PXM, Syndigo competes with products such as Stibo Systems, Salsify, Akeneo and inriver. In broader MDM
opportunities, competitors may include Informatica, Reltio and Profisee.

Syndigo is a cloud-native product that spans master data management, product information management and content
syndication. It has particularly strong product content syndication and has pre-configured workflows, which speed up
project implementation. Syndigo’s Synapse product is an Al product experience platform built on top of multi-domain
MDM, and is arguably a pioneering development. Syndigo positions itself as trusted commerce data infrastructure for
brands, retailers and distributors. Any enterprise with a need for the management of product data, in particular if it
extends to content syndication, should carefully consider Syndigo.

e Syndication network.
e Deep retail/CPG experience.

e Agentic commerce positioning with its Synapse tool. Alexander Ives, Senior Director of

e MDM, PIM and syndication in one platform. Technology, Boden

At the Information Difference we offer in-depth analysis of the data management
industry, in-depth analysis of the main vendors, assessments of the marketplace and white papers discussing key issues

and best practices.

If you are contemplating a data management project, we can advise you on strategy, vendor selection and best practice.
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